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How to improve and increase
your digital reach

Jak Blackwood | Head of Sales, UK and Ireland
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About me

Jak joined the Finalsite team last year as Head of
Sales, UK and Ireland having worked in independent
school marketing over the last several years with
previous posts in independent schools including
Bradfield College in Berkshire and Royal Hospital
School in Suffolk.

Jak's headed up multiple website launches personally
all the way through research, procurement, launch
and development giving him valuable expertise in
educational marketing and communications strategy.

= jak.blackwood@finalsite.com

Suffolk, UK
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Hyper-fragmentation

Location and language
Pupils
Staff
Parents
Prospective families
Alumni
Interests
Affordability
Boarding and day
Coeducational and single-sex
Generations

O Digital natives and pioneers
Device and platform use
First-time buyers
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Opportunities for immediate impact

:L|

o Communication
Your Website ﬂ w |
:ICI = s Strategies

Digital @ Virtual
Marketing @ Engagement
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y Digital ads give you
immediate control

When you show up,
Where you show up,
What you say.




A beautiful website is great — but what if no
one can find you?

93%

Of Online Experiences Begin in a Search Engine

75% of Search Clicks go to the Top 3 Results
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Digital Advertising

e PPC & Social Ads Go g/e
e Search Engine Optimisation

Q  best international schools |
e Social Media Management

Q  best international schools - Google Search

Y

@ best international schools in the world
H @ best international schools in europe

. Data I n S I g htS & An alytl CS Q besrinlemationa/schoo/sInspain

Q  best int

hools in sir
@ best international schools in dubai
@ best international schools in london

2 best international schools in france
Q best int

:l-”;.’:

@ best internationa/ schools in the world 2020
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Go gle best private school oxfordshire X

Q Al @ Images Q Maps @& News < Shopping : More Tools

Independent schools/Oxfordshire

%

OXFORD TU DGRE

+4) HEADINGTON

niGh scioor.  ST. EDWARD'S
OXFORD
. 2 GDST
Rye StAnto... Headington Magdalen Abingdon Oxford High St Edward's Tudor Hall Stt
Independent School College School School School Oxf... Kat

School Oxf... School

Ad - https://www.ashfoldschool.co.uk/ ¥ 01844 238237

Leading School in Bucks - Private School near Oxon
A Leading Independent Prep School Located In The Village Of Dorton In Buckinghamshire.
Ashfold Private School For Boys And Girls Aged 3 - 13 Years. 30 Beautiful Acres.

B Learn more - Request A Prospectus

Pre-Prep School Arrange A Visit
Welcome to the Pre-Prep Department We Warmly Invite You To Ashfold
For Children Aged 3-7 See The School In Action

Ad - https://www.windrushvalleyschool.co.uk/ v 01993 831793

Best Private School Oxfordshire

Top 50 Prep School in England. Small Class Sizes. Academic Excellence. Affordable Fees. For
Boys & Girls Aged 3-11 - Excellence Starts Here. Admissions Now Open. Qualified Staff.
Founded In 1951. View Classes. Types: Wrap Around Care 8am-6pm, Affordable Fees.

The Times Best Schools - The School - Contact Us

9 The Green, Ascott-under-Wychwood, Chipping Norton

https://www.mytopschools.co.uk » oxfordshire-private-...

The Best Private Schools in Oxfordshire Reviewed
Best Private Schools by A-Level Results - 1. Oxford International College - 2. Magdalen
College School - 3. Oxford High School - 4. Abingdon School - 5. St Helen and ...
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What Drives New Trends?

Shifts in user behaviour Advances in Inclusivity and
& collective taste web technologies ease of use
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1. Goal-Driven Approach

2. Mobile-first Philosophy

3. Bolder Layouts & Color
Schemes

=

Merchiston



4. Creativity with Character

5. Storytelling Beyond the
Homepage

6. Purposeful & Engaging
Content

= Whitgift School
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The single biggest problem in communication
Is the illusion it has taken place.

George Bernard Shaw

O
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Parents want info to be...

TRANSPARENT

e When parents are
frustrated, it's often
over how something
was shared, not what
was shared

PRO TIP

Have a plan in place
that’s easy to execute
when needed

CONVENIENT

e The easier to engage
with, the better: about
half of site traffic
comes on mobile

PRO TIP

Test out the user
experience for actions on
mobile; avoid walls of
text / sent as a PDF

TIMELY

e Parents don’t want to
search for important
information: they love
reminders

PRO TIP

Make your search
experience super easy
as a backup to alerts

PERSONAL

e Even if parents have
multiple students at
the school, they can't
consume info for
every year group

PRO TIP

Target portals/emails
and give them
subscription options

S




Newsletters

Regularity is key - make sure they
know when & how you are going to
communicate.

Be the main reliable source -
control ‘ad hoc’ emails.

Make the information easy to scan
& access.

School Updates & Announcements

/\ ISPS Virtual After School Activities
@ Apr 16 2020

AFTER SCHOOL The Covid-19 pandemic has impacted our routines and schedules. With the
ACTVITIES closure of our building and the shift to Online School and Virtual Learning, we are

pleased to be offering a curated selection of “Virtual Afterschool Activities” for
our students, faculty and staff, and our parents.

/ Changes to the Online Learning Plan

N7 Apr 8 2020 / / \
DISTANCE Thank you for the feedback you gave |
LEARNING reviewing the feedback we have madt  \{

) Please read this announcement for th CAFETERIA EXTRA CURRICULAR
Learning Plan. ACTIVITIES

/i\ Responding Effectively to the C =R @

()
UNIFORMS

GRADES
& REPORTING

UPCOMING
EVENT

PARENT TEACHER SAFETY AFTER SCHOOL

COUNsELORs ~ We trust that all are taking good care |~ pGANIZATION & SECURITY ACTIVITIES

CORNER video outlining practical steps for dail

e ton ‘ o (@ (MM

@ ISPS Online Learning (Resumpti - e y y

\_/ Apr 92020 TRANSPORT ATHLETICS LIBRARY TRIPS

DISTANCE We need to press the reset button aft & TRAVEL

LEARNING to a mindset for learning and school. SCRGOI Wil Start with an extended g

Homeroom for all students, at 7:40am. This will allow sharing and discussion
before we restart the academic learning.

/\ No Greater Time - Collaborative Song (deadline extended)
GENERAL We're really excited to listen to your contributions for ‘No Greater Time' and see
ANNOUNCEMENT  our community come together in song! By popular request, the deadline has been
extended to FRIDAY 17 APRIL. The full guidelines can be found in this
announcement.
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R Specific Header Testing

Deliverability Engagement Conversions
2 1
Delivered Unique Opens Ursque Clicks
50% 50% 100%
1 1 1
Bounces Unopened Clicks
January 2021
Headmaster's Foreword [ Specific Header Testing messay
Dear FIRSTNAME, This activity log is available for up to 90 days from the time of send. This log will no longer be available in 69 days.

Welcome to the Millfield newsletter for January, which has a new look.

Here at Millfield, we are determined to continue delivering an
outstanding education for your children and are constantly seeking G Summary
innovative ways to develop our offer. Adversity fosters ingenuity and in
§ recent years that has never been more true than now. There are a
number of exciting initiatives in the pipeline and | will be able to tell you
more about them soon.

| am delighted to announce that the Captains of School for the spring
term are Polly Painter and Tom Bradley. The three of us have already
started looking at ways we can provide further support to the students
during this challenging time, and they are proving to be excellent I
advocates for their cohort.

We are looking forward to our next open event — Millfield Live! —a

series of exciting online presentations and webinars for prospective

families which starts on 1 March 2021. If you know of anyone who is |
looking to learn more about life at Millfield, please direct them here.

1 hope you enjoyed reading the Foundation Brochure that was sent to
you over the Christmas break. | am grateful for the generous support
many of you have already shown the school and look forward to
sharing details of our ambitious new fundraising campaign in the next
few months.

Gavin Horgan — Headmaster

How Apple’s iOS 15 Update
Will Affect Your School’s
Email Marketing




mail Automation

Set it and forget it: Automate email for
admissions, fundraising, and school-to-home
communications.

oMr»ul
e Admissions inquiries
e Fundraising campaigns
: . : 0=
e Parent reminders: permissions slips, health ®

forms
e Follow up from events and visits b

Finalsite Blog Resource on Email Campaign Ideas




Tying into the App to create a more
informed community

Significantly increase engagement with constant
access to your content on the device your
constituents already use as their primary source of
information:

4 hours per day on a phone

O
80 O of that time on an app

FINALSITE

9:41PM @ @ % 100% -

U FinalsiteAcademy

Juniors' parentsinvited to College Planning
Fri,Jan18
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Engagement

CHARTERHOUSE

Charterhouse

e Strong signposting of community entry points

e Easy to use landing page for accessing parent resources
The Parents’ Areai

iy mfmﬁlj

. ’o! v

'=> https://www.charterhouse.org.uk

Malvern St James L

e Regularly updated storytelling pages .- Aok 1|
e Inbound marketing news content

Join us on Friday, June 5 at 15:00 (CEST) to
celebrate the very deserving class of 2020. The
re: f

or our virtual gra

= https://www.malvernstiames.co.uk/
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Collaboration

e Admissions and marketing to have a
regular meeting.

e Set common goals and key indicators.

e Review the funnel; website traffic,
inquiries, prospectus requests, open
morning visits, virtual meeting
attendance, enrolment, pupil retention
and alumni engagement.

e Audit communications and digital
platforms and see what tools you still
need.
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Our
Portfolio

O

FINALSITE

CANFORD

LEH

LADY ELEANOR HOLLES

X

MERCHISTON

EDINBURGH

TONBRIDGE
SCHOOL

Felsted

& MILLFIELD
CHARTERHOUSE
“ -h *ﬁ DULWICH
ROYAL Kity
HOSPITAL % | COLLEGE
SCHOOL
A
i
i, %
*Dunstans HARROW
College SCHOOL
Kings
HORRIS HILL



{73

Questions?

=
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